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Information Visualisation Workshops - 6t to 8t October 2010

The Courses
marketingQED is delighted to present three courses covering topics in information visualisation. All
courses are taught by Stephen Few, founder of Perceptual Edge, a leading consultancy that was
established to help organizations like yours learn to design simple information displays for effective
analysis and communication.
The courses on offer are:
1. Table and Graph Design for Effective Communication — 6™ October 2010
This full-day course will teach you how to effectively communicate quantitative business data
using tables and graphs. You will learn how to select the appropriate medium of
communication (table vs. graph, and which type) and how to visually design each component
to express your message clearly and compellingly.
2. Dashboard Design for at-a-Glance Monitoring — 7" October 2010
Dashboards offer an exciting new way to provide people at a glance with the critical
information they must monitor to do their jobs. This full-day course reaches past the hype to
give you the unique design skills required to build dashboards that really work.
3. Visual Data Analysis for Discovery and Understanding — 8" October 2010
Most business data analysis requires skills and practices involving the use of graphs that can be
easily learned, but resources that teach them are almost impossible to find. Almost all books
and courses on data analysis teach sophisticated statistical and financial analysis techniques,
but only about 10% of business data analysis requires them. This full-day course is for those

responsible for the remaining 90%.

Why the need for these courses?

Over the past two decades, our ability to store and process data has increased at a rapid rate but our
ability to present and communicate this data has not kept pace with these developments. In these
workshops, Stephen will present a range of skills and techniques that help us make better use of the
data that we have at our disposal.

These courses will showcase best practice methodologies that will help those attending make sense of

and communicate data more effectively and efficiently.
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Venue - The Design Council, London

All the courses will be held at the Design Council building on Bow Street, London.

Address

Design Council

34 Bow Street
London WC2E 7DL

Design
Counicil

United Kingdom
Buses
The nearest bus stops run along the Strand.

Bus numbers: 6,9, 11, 13, 15, 23, 773, 17

Underground stations

If travelling on the Underground, the closest station
is Covent Garden. Leave the station at the Long Acre exit. Turn right on Long Acre and at the mini
roundabout turn right into Bow Street, The Design Council is 100 yards along on your left, opposite the

Royal Opera House, on the corner of Martlett Court.

Fee Information

The Fee for each of thecourseO EO Zunnm C 6! 48 ! uvnb AEOAT 61 O EO
Al O DPOT £E O o6PajmenCshdull 82 Agdi&bly ¢hedge, made payable to marketingQED

Limited, or by bank transfer. The Fee for those wishing to attend any two courses is £900 + VAT

and for those attending all three courses, the Fee will be £1300 + VAT.

Fees include:

1 Morning and afternoon refreshments
9 Buffetlunch

9 Course support materials as applicable. Those attending the Table and Graph Design
workshop will receive a copy of the book Show Me the Numbers: Designing Tables and
Graphs to Enlighterwhilst those attending the Dashboard Design workshop will receive a
copy of the book Information Dashboard Design: The Effective Visual Communication of
Data and finally those attending the Visual Data Analysis for Discovery and Understanding
workshop will receive Stephen Fewd O 1 A OMo®@ ®ou BdeliStinple Visualisation
Techniques For Quantitative Analysis
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Table and Graph Design for Effective Communication -6t October 2010

The ability to design effective visual displays of data is not intuitive; it requires a set of visual design
skills that must be learned. Based on his book, Show Me the Numbers: Designing Tables and Graphs to
Enlighten, Stephen Few introduces the best practices in data presentation in this workshop. No
information is more important to a business than quantitative informationt the numbers that
measure performance, identify opportunities, and forecast the future. Most quantitative information
is presented as tables and graphs. Unfortunately, most tables and graphs used in business today are
poorly designedt often to the point of misinformation. Why? Because almost no one who produces
them, including specialists such as financial analysts and other report developers, have been trained in
effective table and graph design. You can become an exception to this norm.
This course provides practical instruction in table and graph design developed specifically for the
needs of business. It will alleviate countlesshourso¥ O2y FdzaA 2y | YR FNUHzZAGNI GA2Y
LINAYOALX Sa FyR LINY OGAOSazr O02YYdzyAOF SR GKNRBdAAK &
will learn to design tables and graphs that present data clearly and drive your message home.
This course covers:
I Fundamental challenges of data presentation
Differing characteristics and uses of tables and graphs
Seven important quantitative relationships in business graphs
Visual perception and how it applies to data presentation

Steps in the visual information design process

1
1
1
1
9 Visual design methods for highlighting data
9 Best practices of table design

9 Effective ways to encode quantitative information graphically
1 Matching the right graph to your data and message

1

Component-level graph design (colours, scales, labels, etc.)
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Dashboard Design for at-a-Glance Monitoring - 7t October 2010

Dashboards have become a popular means to present critical business information at a glance, but
few do so effectively. Huge investments are made in Information Technology to produce actionable
information, only to have it robbed of meaning at the very last stage of the process: the presentation
of insights to those responsible for making decisions. When designed well, dashboards engage the
power of visual perception to communicate a dense collection of information in an instant with
exceptional clarity. This can only be achieved, however, by applying visual design skills that address
the unique design challenges of dashboards. These skills are not intuitive; they must be learned.
Stephen Few, a leader in the field of data visualization and author of Information Dashboard Design:
The Effective Visual Display of Data (2006), will expose the common problems in dashboard design and
introduce effective desigy LINJ OG A OSa GKNRdzZZIK SEF YL S& GKFG SELX
why.

This course covers:

Current state of dashboards

=

Definition and potential benefits of dashboards

Fundamental goals and challenges of dashboard design

Thirteen common mistakes in dashboard design

Characteristics of well-designed dashboards

Steps in the dashboard design process

Common dashboard information and techniques for enriching its meaning
Selecting appropriate media for displaying the data

Ideal library of dashboard display media

=A =/ =/ =2 =4 4 4 4 I

Best practices of dashboard design
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Visual Data Analysis for Discovery & Understanding - 8t October 2010

Ninety percent of all business data analysis can be done using simple graphing techniques to discern
meaningful patterns in data. The remaining 10%, which requires sophisticated statistical and financial
analysis skills, are well addressed by available resources, but where are the resources that teach the
skills needed by the rest of us? Even though these skills are easy to learn and apply with proper
guidance, very few people involved in analyzing business data know them. This workshop provides a
solution.
This course is intended for all those whose work requires them to make sense of quantitative business
data. This audience is much broader than financial analysts, or even analysts by any name. This course
provides practical skills that are useful to managers at all levels and to anyone interested in keeping a
keen eye on the business. Anyone who uses Excel or any of the many other business productivity tools
used for data access, analysis, and reporting, will learn how to use them productively, perhaps for the
first time.
You will learn to:

Understand each of the prominent quantitative relationships and the stories they have to tell

(time-series, distribution, correlation, etc.)
9 Use the best graphs, visual analysis techniques, and practices for analyzing each type of
guantitative relationship

1 Recognize the visual characteristics of data that are meaningful

9 Navigate through data analytically and efficiently

9 Apply the findings of information visualization research to the analysis of business data
This course covers:

Anintroduction to visual data analysis
The traits of top data analysts
The best data for meaningful analysis
Visual perception and data visualization

Visual characteristics to look for in the data

=A =/ =4 =4 =

Quantitative business analysis techniques by type including: Analysis of time series, rankings,
parts-to-whole, deviations, distributions, correlations, multivariate profiles, and geo-spatial
data.

T Analytical navigation

9 The critical contributions from the information visualization research community
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About Stephen Few

Stephen Few has worked for 25 years as an information technology innovator, teacher, and

AT 1T 001 OAT 68 41 AAuUh AO O0OET AEPAI 1 &£ OEA AT 10601 OAI
expert in using simple data visualization techniques to analyze and communicate quantitative

business information. He writes the monthly Visual Business Intelligence Newslettepeaks

frequently at conferences, teaches in the MBA program at the University of California, Berkeley,

and is the author of three popular books, ShowMe the Numbers: Designing Tables and Graphs to

Enlighten Information Dashboard Design: The Effective Visual Communication of Rathhis

latest publication Now You See IBimple Visualisation Techniqud®r Quantitative AnalysisYou

can learn more abou® 3 O A P E A Twdv®.percdptdiedgd dom.
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Terms and Conditions

Confirmation
Acknowledgement of the booking request is emailed immediately once the booking request is received by
marketingQED Limited. Confirmation of a delegate’s place on an event will be sent by post or email within

seven working days of receipt of booking.

Booking

All bookings are made on a first-come first-served basis. You are advised to book early. To book, please
contact Drew Barnes at marketingQED via e-mail (drew.barnes@marketingged.com) or telephone on +44
7801 562 342. We will require payment of the appropriate fee, a purchase order number or other
authenticating reference in order to confirm the booking. Where an invoice is to be addressed to a company
rather than the delegate(s) the booking must include a purchase order number or other authenticating

reference.

Payment

All bookings are paid in advance of the workshop events taking place. A pro-forma invoice will be issued
which must be paid at least 21 days before the event takes place. Failure to pay the pro-forma invoice by
the date specified thereon will result in the automatic loss of the booked place. On receipt of a payment a

VAT invoice will be issued.

Cheques should be made payableto O1 A OE AOE 1 C 11%the caséof latebdoliriys payment must be

made prior to attendance of the course.

Alternatively, you may pay be Credit or Debit Card we will issue you with should you wish to pay by Credit
Card (Visa, Mastercard, International Visa Electron), a 2% surcharge will be added to your fee to cover the
extra card processing costs that we will incur. Should you wish to pay by American Express, this surcharge
will be 3.5% of the fee. Payment by UK Visa Electron, UK Visa Debit, UK Maestro or Solo will not attract any
extra payment. Should the surcharge that we are subject to on these payment methods vary, we reserve the

right to vary our surcharges accordingly.

Please Note: We understand and will exercise our statutory right to interest and compensation for debt

recovery costs under the late payment legislation if we are not paid according to the above credit terms.

Event documentation
Delegates may be provided electronic versions of the course slides and notes. Please note that all event

literature is copyrighted and may not be reproduced without permission.

Programme

Although details are correct at time of going to print, marketingQED Limited reserves the right to make
unavoidable changes in the programme or change the venue. marketingQED Limited also reserves the right
to cancel an event at any time and offer delegates an alternative date, a credit towards another training

event or a refund of fees without any liability for resulting or indirect loss.
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Specific needs
marketingQED Limited aims to ensure that its events are accessible to all. If you have any specific needs,

please advise us at the earliest possible time and we will contact you to discuss your requirements.

Venues
Venues are sourced and visited ensuring that marketingQED Limited standards are met. Venues are

normally hotels with good conference and leisure facilities or dedicated conference centres.

Cancellations

Where a firm booking has been accepted by marketingQED Limited and is subsequently cancelled, the
customer will be liable for the following charges: for cancellations received between four and two weeks
prior to the event date the fee will be refunded - less a 20% administration charge; within two weeks or less
no refund can be made. In the event that a booking is transferred and falls within these terms, a 20%
administration fee will be charged. These conditions apply whether or not delegates fail to attend or
transfer to a later event. (Substitution may be made at any time if the member status of the delegate

changes, the fee will be amended accordingly).

VAT

Prices for all events are in £ sterling (GBP) and are quoted exclusive of VAT. VAT at the current rate will be
added and shown separately on the invoice. If your organisation is exempt from paying VAT a copy of your
VAT exemption certificate must be provided to marketingQED Limitedfor our tax records at time of

payment.

Non-EU Delegates
marketingQED Limited welcomes delegates from overseas but if you are resident outside the European
Union (EU) you should ensure that you have a valid visa and can comply with all immigration requirements

before applying for a marketingQED Limited course.

Please note that marketingQED Limited Training Courses do not qualify you for a student visa or for entry
to the UK or other EU countries. Visa information is given on www.ukvisas.gov.uk. If you wish to apply for
entry to the UK you should contact your nearest British Mission that offers a visa service. A full list of UK

Overseas Missions is given on www.fco.gov.uk.

marketingQED Limited cannot process bookings from outside the EU without full payment in advance. Once
payment has been made cancellation fees are payable in accordance with our terms and conditions. If you

do not have a visa before applying and you are unable to obtain one, cancellation fees will be levied.

Any other expenses, including travel and accommodation, are the responsibility of individual

delegates.

Data Protection Notice
marketingQED Limited will hold your contact details on its database. Your data will never be sold or
released to a third party to use for their own purposes. marketingQED Limited will retain your data and will

use it only to communicate with you on marketingQED Limited -related issues and to provide information
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that may be of use to you for the future. Details of the marketingQED Limited Code of Practice and Security

Statement for Data Protection can be seen on our website (www.marketingged.com) site.

Accommodation
Wearenotabletol £ZAO0 AT AAAT I 11T AACEIT TBPOEIT8 (1 xAOAO bl AAO/
endeavour to help find you somewhere convenient.

About marketingQED

marketingQED are a specialised provider of tools, training and support services for the marketing
community. With our help, your organisation can add superior marketing science capabilities to your

marketing operations.

marketing

marketingQED Limited, 6-8 Underwood Street, London N1 7JQ

Copyright © 2010 marketingQED Limited. All rights reserved. Reproduction of this document in whole
or in part is permitted only with the written permission of marketingQED Limited. modelQED® and

marketingQED® are registered trademarks of marketingQED Limited.
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